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FINANCIAL TIMES ANNOUNCES NEW CORPORATE CONTENT LICENCES

LONDON: 1st October 2007: The Financial Times today announced plans to introduce single licences for corporate customers to access Financial Times content through any digital channel. 

From April 2008, any organisation that wishes to have digital access to FT content will be invited to subscribe to an FT content licence. These licences will ensure simplicity and consistency in the supply of the Financial Times’ global business news and analysis. This single licence will create a direct relationship between the Financial Times and its corporate customers and enable them to access Financial Times content via both FT.com and a wide range of third party channels.  A list of these third parties is available at http://www.ft.com/corporate, and includes news aggregation services, as well as technology integrators.

This new approach is the result of a review of the relationships and practices in providing Financial Times content to corporate customers. At the moment, corporate customers using news aggregation services, pay one price for thousands of sources of content and for the cost of the services. 

The content licence has been designed to allow users of Financial Times content to pay for content separately. It also allows customers to continue to access Financial Times content via a wide range of third party channels, if they wish to do so.

The content licences will apply to all corporations wishing to purchase access to Financial Times content for 10 or more employees. The minimum contract is £1,990 per annum, the equivalent of £199 a seat. The cost per seat will decrease as more seats are purchased. The cost of the content licence will be the same irrespective of the channel it is accessed from. 

Subscriptions to FT.com can continue to be purchased by individuals. The corporate content licences are for corporations that wish to benefit from the economy of purchasing multiple licences and the flexibility of accessing Financial Times content across many platforms.

Caspar de Bono, Managing Director B2B, said: “Every day, a worldwide network of outstanding Financial Times journalists provides high quality news and analysis to business decision-makers. As content channels multiply, we want to ensure a fair and transparent means of delivering this valuable content. We also want to ensure that we build close and direct connections with our customers, so as to help understand and respond to their requirements.

He added: “We are having very productive discussions with both news aggregation services and technology integrators. We are working together to plan the most effective way to move to this new model. We recognise that there will be a transition period for customers currently under contract and we are ready to discuss ways to manage the transition.” 

The new access model is being announced six months in advance in order to give customers and third parties plenty of time to make arrangements. Prior to April 2008, the Financial Times will continue to make available two content feeds – one for all Financial Times content on the day of publication, and, separately an embargoed feed delayed by 24 hours. From April 2008, there will be a day-of-publication feed available to those with a Financial Times content licence only.
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Global Director of Communications 

T: +44 (0) 20 7873 4447

E: emma.gilpin-jacobs@ft.com 

Jo Crosby 

Communications Manager 

T: +44 (0) 20 7873 3811

E: jo.crosby@ft.com 

For further details on these content licences please contact:

W: http://www.ft.com/corporate 

T UK: +44 (0) 20 7873 4001

T US: +1 800 218 6046

E: corporate.support@ft.com 

About the Financial Times 

The Financial Times Group, one of the world’s leading business information companies, aims to provide a broad range of business information and services to the growing audience of internationally minded business people.  The FT Group includes:

1. The Financial Times, one of the world’s leading business newspapers, is recognised internationally for its authority, integrity and accuracy.  Providing extensive news, comment and analysis, the newspaper is printed at 24 print sites across the globe, has a daily circulation of 426, 850 (ABC figures, August 2007) and a readership of more than 1.3 million people worldwide.

2. FT.com is one of the world's leading business information websites, and the internet partner of the FT newspaper. Since its relaunch in May 2002, the website has continued to be the definitive home for business intelligence on the web, providing an essential source of news, comment, data and analysis for the global business community. FT.com attracts 5.35 million unique monthly users generating 43 million page views (ABC electronic figures, March 2007). FT.com has 100,000 subscribers. 

3. The FT Group’s pan-European network of national business newspapers and online services including France’s leading business newspaper and website, Les Echos and lesechos.fr.  In February 2000, the FT launched a new German language newspaper, FT Deutschland, with a fully integrated online business news and data service.

4. Through FT Interactive Data, the FT Group is one of the world’s leading sources of securities pricing and specialist financial information to global institutional, professional and individual investors.  Its products include eSignal, an online realtime streaming quotation service for brokers and active traders.

5. FT Business, which produces specialist information on the retail, personal and institutional finance industries. It publishes the UK’s premier personal finance magazine, Investors Chronicle, and The Banker, Money Management and Financial Adviser for professional advisers. 

6. The Mergermarket Group, whose products and services provide the global advisory and corporate communities with intelligence and analysis. With regional head offices in London, New York and Hong Kong and 200 journalists in 46 locations worldwide, reliable and validated proprietary intelligence and historical data is provided via the mergermarket, dealReporter, Debtwire and wealthmonitor on-line platforms.  
7. The Financial Times Group also has a stake in a number of joint ventures, including;

· FTSE International, a joint venture with the London Stock Exchange.

· Vedomosti, Russia’s leading business newspaper and a partnership venture with Dow Jones and Independent Media

· A 50% stake in BDFM, publishers of South Africa’s leading financial newspapers and websites.

· A 50% stake in The Economist Group, which publishes the world’s leading weekly business and current affairs journal.

· A 13.85% stake in Business Standard, one of India’s leading financial newspapers.

The FT Group is part of Pearson plc, the international education and information company.
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